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WELCOME
Well, here we are, more than a year into a pandemic
that has changed us forever in so many ways.
Through all of the challenges and all of the loss of the
past year, I know that there were many things that came
to light for me, my business, and for our industry, that
shifted and evolved us for the better.
Personally, my energy has been wide open to the lessons
to be learned during this time. I know they have left an
impression on me, and I hope they left one on all of us.
I am grateful beyond words for the support of our
community during this time -- and grateful for the privilege
of being able support this community and our industry
right back.
I am grateful for the moments of hope we have given
each other and I am in awe of the way we came together
to support one another when times were their most
challenging.
I am grateful, and ready, for what comes next. I am
anxious to get to work on moving forward in whatever
new ways of working and engaging that will mean. I am
here for the commitment to do what needs to be done
and to help to build a stonger industry in the process.
As we begin to move forward into whatever will become
our next normal -- know that I am here, The Powder Group
and On Makeup Magazine are here, and our TPG
community of artists and brands are here -- planted
steadfastly by each others side.
We are here, for the long term, with support and
inspiration and dreams of an amazing today and of an
incredible tomorrow. Welcome back.

Michael DeVellis
Editor, On Makeup Magazine
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NEW PRODUCT

Senna Senna has expanded their anti-aging skincare offerings with three new must haves -- Moisture Mist, Glow Oil and
Firming Serum. Turning back time is not their only benefit, all are great staples to address the new skin ailments and
concerns that come hand-in-hand with living in a mask-required world. Soothe and freshen irritated skin with the
Moisture Mist, reduce redness with the Glow Oil, and up the hydration of chapped skin with the Firming Serum. Also new
to the Senna family is Slipcover Cream to Powder Cheeky Blush Palette 3, featuring ten bold new color options to
customize that healthy glow on face or lip. $38.00-$65.00 sennacosmetics.com

ESUM Introducing the V Series by ESUM -- a collection of 8 professional, hand-crafted, makeup brushes created with a
new man-made fiber engineered to deliver a high performance in application for powder mediums. This vegan
alternative material has been designed to mimic the natural tapered ends of hair for the softest feel on the skin with a
controlled pickup and laydown of pigments. The elasticity of this fiber extends the life of the brush ensuring both function
and form for all applications. $18.00-$38.00 musebeauty.pro

MYKITCO My Body Buddy by MYKITCO is a revolutionary new multi-functional accessory that will change how artists
work on set. This new makeup artist must have was designed by industry veteran artist James Molloy with efficiency, ease
of use and practicality in mind. It converts from a compact set bag into a wearable makeup apron with numerous
handy elastics and pockets, ensuring all artists essentials are secure and a fingertips length away, keeping hands free
and making easy work of tool and product management on the job. $121.00 mykitco.uk

Beekman 1802 Beekman 1802’s Milk Primer SPF 35 2-in-1 Daily Defense Sunscreen & Makeup Perfecter is a ground
breaking formulation that can be used alone or as a protective layer under makeup. The clean, weightless, sensitive skin
friendly formula protects skin from UV rays and blue-light, while also being environmentally conscious. Artists will also find
that the invisible application, appropriate for all skin tones, makes it versatile as a kit staple. The launch also coincides
with the launch of two Bloom Boosters designed to work together with your favorite Beekman 1802 skincare routine -Golden Booster Amla Berry Vitamin C Brightening Serum and Dream Booster Bakuchiol Beta-Retinol Better Aging Serum.
$23.00-$25.00. beekman1802.com
TATCHA Clean beauty brand and pro favorite TATCHA has introduced The Silk Powder Protective Setting Powder, a
talc-free setting powder that leaves skin with a translucent, soft-radiant finish. To develop this new 8 hour wear, smoothing,
all-day shine controlling formula with skin care benefits, Tatcha was Inspired by Oshiroi, the traditional white powder base
that geisha use to protect their fair complexions. The Silk Powder is clinically proven to show improvement in skin texture,
reduce the appearance of pores, fine lines and boost skin radiance. The Silk Powder Protective Setting Powder is free of
mineral oil, synthetic fragrances, sulfate detergents, parabens, DEA, TEA and phthalates. $48.00 tatcha.com

Temptu Create a perfect, seamless tan any time of year with Temptu Infinite Summer Self-Tanning Airbrush Spray. The
clean, buildable, moisturizing, anti-aging skincare-infused airbrush tanning formula is designed to give a gradual, natural
looking tan without streaking, unevenness, an orange finish or chemical smells. Using a microfine airbrush mist, start with a
soft, radiant glow, or add layers to build a deeper, richer tan. Temptu has also introduced a new Skin Prep BHA Exfoliating
& Hydrating Airbrush Toner to coincide with the tanning launch. The nutrient-enriched, balancing toner is infused with
vitamins, fruit extracts and anti-pollution ingredients. It can be used on its own, as part of a daily skin care routine, or prep
your skin for a deeper, richer, longer-lasting tan, or more flawless makeup application. $32.00-$42.00 temptu.com
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NEW PRODUCT

Bdellium Tools The Double Dome Blender series extends Bdellium Tools High Definition Collection with a unique
multi-tasking, patent pending, design that will change the way artists work. Built to maximize efficiency, the Double Dome
incorporates two bristle textures. Use the larger side with straight bristles to apply with precision and the shorter side with
wavy bristles to soften and blend. Multi-use also means artists can reduce kit weight by carrying fewer brushes. Bdellium
offers the Double Dome Blender styles both in the Golden Triangle series and their signature yellow-handled Studio
series. $12.00-$22.00 bdelliumtools.com

Pat McGrath Labs Full of paradox and fantasy, Pat McGrath Labs Liquilust Legendary Wear Matte lipstick, elevates
artistry to a new level with eight customizable and blendable comfort-matte colors that never get dry, tacky or tight. The
lush whipped texture glides on and stretches with a special component teardrop applicator, offering the most precise
pout possible. Liquilust Legendary Wear Matte Lipstick lives up to its name, drying down and setting to an opaque, highly
pigmented, yet lightweight, second skin finish. $30.00 patmcgrath.com

Skindinavia Skindinavia’s newest launch, The Maskne Control Spray, helps solve the biggest, new skincare issue:
irritation and breakouts from consistently required mask-wearing. A lightweight, breathable spray which applies in
seconds, The Maskne Control Spray uses a patented cooling technology to keep the skin surface cool thus, reducing
trapped moisture and aiding in keeping pores clear under masks. It stops sweat, friction and harmful bacteria which
causes inflammation and breakouts via a proprietary formula consisting of a highly, purified form of zinc, which targets
acne-causing bacteria, Willow Bark, which acts as a natural anti-inflammatory, and the juice from the leaves of organic
black current and raspberries, which naturally treat excessively oily skin. $29.00 skindinavia.com
Kryolan Kryolan’s newly launched Digital Complexion range merges skincare and technology to deliver perfect skin
that will withstand the scrutiny of today’s 10K cameras. The line includes Fluid Foundation lightweight self-setting silicone
base contains hydrating, soothing and calming ingredients that are suitable for the full gamut of skin types. Plus, the
buildable formulation dries down to a natural, velvet matte finish, making it suitable for editorial, film and TV and special
occasion. The range also includes concealers, neutralizers, and a finish powder that provide the most flawless skin
outside of digital enhancement. $17.60-$28.50 us.kryolan.com

Omnia The new Omnia Professional Gold Glam brushes add an instant touch of refinement and a sense of luxury to
any working artist’s kit. Each hand-crafted brush features Omnia’s own proprietary micro-textured vegan and cruelty-free
Omnilux filaments, high-impact artist-length handles, and is finished with a new, gold-tone ferrule. Great for even the most
discerning clientele, Omnia Professional Gold Glam kits are available in three sizes 9pc, 13pc, and 21pc, and come in a
beautiful brush wrap. $129.99-$249.99 omniabrush.com

Seed Phytonutrients Seed Phytonutrients has introduced a 97% naturally derived Moisturizing Hand Sanitizer, in an easy
to dispense and travel-friendly 2.5 oz squeeze tube. It’s a great option for industry pros looking for clean, environmentally
conscious solutions for today’s frequent sanitation needs. The aloe vera based gel formula fights bacteria with a corn
derived alcohol and is rich with safflower seed oil and green tea extract which makes it good not only for killing germs,
but also for a burst of hydration to thirsty, over-washed skin. As an added bonus the natural sea salt and bergamot
fragrance will soothe rather than repel clients. $12.00 seedphytonutrients.com
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INDUSTRY NEWS

Illamasqua x Frends Beauty Makeup artists everywhere rejoice, Great Britain’s premiere creative makeup artistry brand
Illamasqua is available stateside thanks to our friends at Frends Beauty. Frends relaunched Illamasqua in store and at
frendsbeauty.com in March 2021 after penning an exclusive US distribution deal with the iconic makeup line. This
partnership with Illamasqua further solidifies Frends as a destination for industry pros as they continually seek to offer the
best assortment to fulfill everything artists need for their work. Find the full range of Illamasqua there, over 300 SKUS, all
available to registered makeup artists at a 40% professional discount. $18.00-$50.00 frendsbeauty.com

MOB Beauty Co-founded by beauty industry veterans Victor Casale, Alisha Gallagher, Steve Blanchet and Beatrice
Seguin, MOB Beauty launched in January 2021 with the mission to make beauty better. MOB is for people who
understand that sustainability is a requirement for the future, and safe, healthy, cruelty-free ingredients are nonnegotiables. No product gets launched at MOB without a sustainable packaging solution. The brand’s 50-100%
post-consumer recycled PET Resin, Earth-First packaging system is endlessly customizable and refillable. Furthermore, their
components are all single material, making them more recyclable downstream. Products are available individually or as
a Build a Palette option. $4.00 - $25.00 and $30.00-$135.00 for Build a Palette. mobbeauty.com
Melanie Mills Hollywood Melanie Mills Hollywood is proud to be celebrating 10 years in business this year. Originated
by Emmy Award Winning Makeup Artist Melanie Mills, Gleam Face & Body Radiance, the brand’s iconic signature
product started out as a hand mixed solution for creating the perfect body finish on Dancing with the Stars. When Mills
recognized that there was a real market demand, she worked with top formulators to perfect and launch her namesake
product line. In the past decade Melanie Mills products have become a kit must have for pro makeup artists and a cult
favorite for beauty enthusiasts. melainemillshollywood.com

The Makeup Show Kicking off 2021 with a second Virtual Show, The Makeup Show is well on its way to a big 2021, and is
back with live events after a year-long pandemic pause on in-person programs. New show floor layouts and booth setups will be a part of the Covid safety protocol and state guidelines will determine capacity numbers. The live show
schedule will begin in Houston on August 20-22. That show will be followed by the Chicago show on October 15-17. Lastly,
The Makeup Show NYC will take place on November 5-7. Details on show updates, exhibitors list and ticket purchase can
be found online. Please note that dates are subject to change based on state regulations and CDC recommendations
around Covid-19 to ensure the safest events for everyone. themakeupshow.com
B3 Balm Pro created and pro loved skincare brand B3 Balm is expanding their offerings with The Beauty Wand, which
joins the line’s sonic Facial Cleansing + Exfoliating Brush as its second tool using cutting edge technology to enhance
the benefits of the brand’s clean formulations. The all-in-one Beauty Wand has galvanic ionization, micro vibration, blue &
red light, and warm massage options to clean, stimulate and rejuvenate skin. Founded on all-natural, simple and safe
skincare, B3 Balm’s steady foray into tools, which also includes a low-tech rose quartz roller and gua sha pairing, is
proving B3 Balm to be a robust contender on the skincare front. $54.00-$199.00. b3balm.com

World Bodypainting Festival After an intensive year in 2020 with the creation of a new online format, the World
Bodypainting Festival will be back and live this summer in Klagenfurt, Austria from July 18-24, 2021. The festival has been
celebrating visual culture for 24 years with artists coming from more than 50 countries around the world. Following all
Covid safety protocol, the festival will be held live again this year and will again include a shopping zone, international
food options, DJ’s and live bands throughout the festival. It starts Sunday, July 18th with the WB Academy educational
program through Wednesday, July 21. Sponsors include Kryolan, Snazaroo, On Makeup Magazine, The Powder Group,
Superstar, Vargas and Purple Brush Allure. The competition days, July 19-21, wrap up with the legendary World Awards
winners’ ceremony on the final day concluding the 7-day spectacular. bodypainting-festival.com
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INDUSTRY NEWS

ANISA Beauty The beauty industry innovators at ANISA Beauty have launched a new fiber-free skin care tool trio
designed with high-quality, innovative materials to treat skin and apply product with increased hygiene and less
product waste. The collection consists of The Bean, a zinc alloy tool, to de-puff, smooth, and contour the skin around the
delicate undereye area; The Drop, designed with soft gel silicone to gently press skin care products into the skin for even
application and increased penetration; and The Roller, a studded amethyst roller to massage the face while also
promoting lymphatic drainage and increased blood circulation. All three tools feature an ergonomic, lightweight handle
with a flat base to easily stand upright and come in an eco-friendly travel case. $75.00 for the set. anisabeauty.com

The Artist Summit 2021 Back in Provincetown, right on schedule for it’s bi-annual programming is The Artist Summit 2021.
This iconic The Powder Group program will consist of a three-day summit program and two supplementary days of
hands-on workshops focusing on a variety of artistic and creative disciplines. For the first time in the program’s 12 year
history, the event will be held as both a live, in person event as well as virtually. Attendees can participate in either
manner for the Summit program. The workshops are only available as live sessions. Sponsors include Skindinavia,
Beekman1802, MUSE Beauty Pro, OMNIA, Cinema Secrets, Senna Cosmetics, B3 Balm, Alcone. From $390 with a $100
deposit to hold your space. theartistsummit.com
KETT Cosmetics x MUSE Beauty Pro In 2012 KETT Cosmetics partnered with MUSE BEAUTY.PRO as their U.S. distributer
and in 2020, expanded to support Global Distribution. In 2021, Creator and owner, Sheila McKenna, handed over the
reins to the MUSE Team as she expands her love for the industry with new artistic ventures including creating custom
prosthetic piece for wounded veterans. MUSE BEAUTY is honored to add this brand to their portfolio and is committed to
growing KETT Cosmetics as the authority on creating a beautiful complexion, servicing the needs of the makeup artist
and professional industry with tech-friendly, inclusive makeup formulations across all medias. kettcosmetics.com
Make Up First School of Makeup Artistry The Midwest’s most prestigious, state-certified, makeup school, Make Up First
School of Makeup Artistry, is reopening in a new location in Chicago’s West Loop after pausing operations due to the
pandemic. Starting on June 14, 2021, the eight classes of the Certification Program will be offered, in addition to
workshops when possible. Class size will be limited to comply with social distancing rules and will be offered on Mondays
and Tuesdays to start, beginning with Basic Makeup I. Students must be at least 18 years of age with a minimum of a
high school diploma or its equivalent. The program kit includes pro must haves from tools from bdellium, Cinema Secrets,
Viseart, FACE Atelier, Monda Studio, ATTN! Beauty among others. $650-$1000 per course plus kit. makeupfirst.com
Danessa Myricks Beauty x Sephora Makeup artist cult favorite Danessa Myricks Beauty is now available at cosmetic
retail giant Sephora. Launched in 2015, this next step in the brand’sexpansion plan is a level up on their goal of breaking
boundaries in beauty. Of her interactions with Sephora decision-makers, Myricks says she felt that they were open to
frank discussions about diversity and inclusion and is confident that the final assortment reflects her vision and the
brand’s core values. Pros can discover Color Fix 24-Hour Cream Color, Vision Flush, Dew Wet Balm and Power Bronzer from
the line of high-performance, multi-purpose products in 300 doors across the US and Canada and access an expanded
collection of over 80 skus, and four additional categories, including her iconic Vision Cream Cover, on sephora.com
The Studio by Klarna x Haus Labs Lady Gaga’s beauty brand Haus Labs joins forces with Klarna, the shopping
app known for revolutionizing how consumers pay for goods with their credit meets reverse lay away payment
options, to launch The Studio, an incubator program and resource space for content creators. The Los Angeles
space will serve as a local hub for Haus Labs and also as a home for their its biannual, invitation-only Creator
Collective mentorship program. Three mentees per round will have studio access, a $10,000 grant from Klarna, and
guidance from Haus Labs for 6-months. hauslabs.com.
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PROFILE

ALEX BOX

Where were you born?
Grimsby, UK.

Where do you live now?
The Cotswolds.
What's your sign?
Cancer.
When you were young, what did you want to be when you
grew up?
Archeologist, hairdresser, magician; it changed daily.
How did that transpose into a working with makeup?
As a fine artist, I began exhibiting in the ‘90s. I explored body and
environment using material aesthetics of makeup and
prosthetics in my practice, much like Mathew Barney or Cindy
Sherman. I was asked by a fashion designer to collaborate on
dance and movement piece and make body structures, and I
used prosthetics, medical splints and paint. As the show was
viewed in the fashion context, and the work I had done was on
the body, people at the show asked who had done the makeup.
So, the more I collaborated in a fashion sphere, the more my
artwork /body architecture was called makeup.
You have worked in the worlds of beauty, fashion and art -what do you find the most connection to?
I see all the disciplines as the same and maybe it’s me that’s
different in my approach. I set out with the same frequency and
longing to create something with resonance, integrity and
intrigue, whether it's a personal work or client brief. As an artist, I
look for the narrative and human connection of surface and
storytelling. I hope in my career I have brought the worlds of
fashion, art, and the beauty world together to create an
immersive, and new narrative that recontextualizes the body.
What about working with makeup as a medium was first
appealing to you? Has what appeals to you about working
with makeup changed over the years?
At the beginning, I used makeup as a medium, as it has an
instant connection to the observer; it’s recognizable, trusted, and
has a human and emotional resonance. Textural connections
and why we are drawn to image/art /sculpture are subliminal
and subconscious, layered with the synergy between the
surface and texture. When I used makeup in my art, it crossed a
barrier and connected more directly and humanly with the
viewer than when I used paint.
Rather than being the point of your work, it seems that
makeup is more a means to an end -- a tool used to create a
concept or idea. Would you agree?
16

Absolutely. I’m totally texturally driven and often play with an
object I’ve found until a narrative and concept presents itself. The
conduit is the face and body, and characters and worlds
appear as I play. Concepts unfold as if they always existed, and I
just have to catchup and make them.
Makeups textural language inspired me to use it as a medium,
and the exploration of the body and its architecture naturally
required substances that were harmonious with it. I learnt the
hard way that I couldn't use my acrylics and oil paints on the
face! Yet that hasn't stopped me attaching anything I’m drawn
to in a hardware store or I find on a natural trail to the face and
body, all be it now with a skin-friendly glue.
One of the things that is most fascinating about your work is
the many unique process you use in your artistry. Drawing
over prints, using makeup as sculptural elements and
sculptural elements as makeup. Where does the line between
makeup and art come for you or is there one?
Hopefully I’ve eroded that line or at least helped defined a new
space for telling visual stories. Cross pollination of materials,
mediums and disciplines has always excited me and drives my
fascination with interpreting the body. I work with people who are
dedicated to pioneering new visual languages and are curious
to experiment. I think it’s really important to blur lines, new
thought, curiosity and conversation around old definitions are
vital for progression.
You have spoken of a concept you call Emotional Makeup;
can you share what that means to you?
With emotional makeup, I’m saying you can feel without seeing.
Emotional makeup is reestablishing the narrative and
conversation around makeup. Talking more about creating an
ambience to the face, a mood that was felt and not seen. So
much of makeup is a range of historical motifs, or trends, or
corrections. I wanted to challenge this to create a new language
around how makeup can be, and how it can be applied
holistically. I explored this idea with detail within 7 years at Issey
Miyake and Veronique Leroy.
Looking more anthropologically into natural phenomena on the
skin’s surface, change in texture and temperature and hue,
where veins pulse, or skin sweats, or ears glow with warmth, and
mimicking those tiny collections of auras in makeup. At Issey, I
was creating cold, optimistic, clear sky skin bathed in light,
emotions and aura felt.
Emotional makeup is reestablishing a new narrative about what
it actually is to convey a feeling or emotion, an ambient holistic
landscape.

You have recently been working in ways that combine digital
and physical work —a visual language you call Phygital.
Where did this come about and how much of the work is
makeup application versus digital manipulation?
If you haven’t heard the word Phygital yet, it’s coming. I can’t
take credit for the word, Phygital is a current tech buzz word that
truly fits what I’ve been making for a long time. Technology has
always been key in my work as my life-long partner and
collaborator is a digital pioneer. Over the years, I have applied a
lot of tech research into developing new ways of mark making,
and visually rethinking the body. Several of my processes have
been accelerated by the pandemic and having to work
remotely. I’ve arrived at an exciting process that allows me to
direct physical surface data capture in different parts of the
world remotely, and work on them digitally combining my
photography, sculpture, and painting and digital drawing. All
surfaces are digitally painted on the face and body using
Photoshop and Illustrator. The only point real makeup is existing is
if at the point of real-life data capture, the subject has makeup
on of their own.

through art, but disagreeing with the structure of social media
and what its current unimaginitive incarnation has evolved,
can be difficult. I talk to students a lot and fear for them to be
heard in this sea of noise and fake expectation and value. It’s
so hard for them to create when all they see is endless
comparisons. We need to move into a time of alternative
spaces to create without comparison and with expansion and
freedom.

How do you meld art and commerce as a creative?
It’s always a fine balance and something to reinvent and
update. Commerce needs to be strategized creatively. I’ve
always loved making products and creating brand narrative
and helping others conceptualize theirs. So, I brand consult in a
wonderful arena from gaming to beauty, fashion, tech, social,
and film hired for my vision and passion for new ways of
storytelling. I’m currently exhibiting and selling my photography
prints with the LA magazine /gallery /collective, The Laboratory
Arts Collective, which is super exciting as it's the first time I’ve
exhibited my photography work. These passionate supportive
platforms like King Kong Magazine where I’ve been beauty
editor from the conception has been the most incredible freespirited world in which to share my narrative vision and introduce
incredible collaborators.

What makes you a good artist?
Curiosity.

What was your first memorable work as an artist?
In 1994, I was at Chelsea Art college and created the first digital
art pieces in my year, using Photoshop 3! I remember I had to go
to a print store in Soho, one of the only ones with a sublimation
printer to get it printed out. It was memorable because it was
such a new process and the beginning of a love affair with tech
as a medium.
What are the things about your work that makes it the most
interesting to you?
Emotion. Whether it's a cathartic deep pouring of pain or
exhalations of overwhelming joy, I’m present, I’m in there; it's a
diary. It’s my escape and my savior at times. I think people
connect with that emotion and that has brought me so much
joy, reaching out and connecting people through artwork and
storytelling.
What are the challenges you face working as an artist?
I think we live in a time of great comunication and beauty, but
filterd through appaling channels. Individuality and unique
voices are stifled by algorythims desgind to show you more of
the same. Wanting to reach out and connect with people

Was there ever a time when you thought you’d give up?
In the early days, yes over and over again. When I was younger,
I was hard on myself about getting results fast. So, the
exasperation for waiting to feel like something was happening
was make or break. Now I’m older, I still feel these anxieties, but
trust the process of time. I know now I am the art and it is me, so
how do you give up on that without giving up on yourself?
What type of work do you find most satisfying?
Zone Alone meditative, intuitive work, alone drawing /sculpting
/creating to music in my studio.

How do you continue to grow as an artist?
By staying playful, unlearning, breaking and remolding, pushing
out your comfort zone, being with children.
Do you have a project that you've done that you are
especially proud of?
I’m proud to say I have a few, but one that sticks out for its
simplicity, but profundity is the ‘play date.’ I created a safe and
playful space for kids to put makeup on adults with good
quality makeup products, not kids’ face paints. The child would
bring their adult sitter and conduct the whole event over two
hours of makeup, paint and transformation. What happened
was both moving and unforgettable. So many stories of love
and liberation and connection. Personal stories of parents who
hadn’t sat and let their children play/touch or be that
concentrated on just one-on-one for that amount of time in
years bonded closer than ever. Very simple, but powerful, and
each time I’ve done one, it’s incredible and moving to see
barriers you didn't even know where there fall away.
What inspires you?
My son, my partner, nature, Buddhist teachings.
Whose work do you admire?
So many but if I have to choose -- Pina Baush, Francis Bacon,
Louise Bourgeois, Tom York, Brian Eno, Bill Viola, Ambrose
Akinmusire.
What’s next for Alex Box?
There’s always a next. Next is what drives me. I’m on the edge of
one of my most exciting developments to date, a pivotal tool for
the industry; a culmination of a career-long dream. I just had to
wait for the tech to catch up!
Words Michael DeVellis
Photos courtesy of Alex Box
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SHARON MARTIN

Where were you born?
I was born in Jamaica.

Where do you live now?
London, England.
What's your sign?
I was born under the sign of Sagittarius.
When you were young, what did you want to be when you
grew up?
When I was younger, I did want to be a makeup artist. I am not
from the background where this was seen as a good job in my
family. There was no career advice available to me at the time,
but I loved reading magazines and looking at the models. When
I saw a makeup artist at work on a photo shoot one day as I
was making my way home from secondary school, the image of
seeing the makeup artist with a large palette applying lipstick to
the model was very exciting, and brought to life the pictures I
had seen in my mother’s fashion magazines.
How did that transpose into a working in makeup?
I started out working in the theatre, and later transferred to
television and films. Following my training, I was a trainee in the
theatre. My first project was Joseph and the Amazing Technicolor
Dreamcoat, and the star was Jason Donovan. My duties were to
help the department head with the day-to-day makeup of the
cast. My department head would do television projects and
music videos as well, which she used me as part of her team.
From there, I got into the music business, pop videos for different
bands. I ultimately collaborated with the band Soul to Soul and
ended up working with them. I was the makeup artist on the
1989 world tour which was a career highlight, and one that got
me a real start in the industry.
If you hadn’t gotten into makeup what do you think you’d be
doing right now?
I absolutely love my job as a makeup artist, and cannot imagine
doing anything else, however, I do have a keen interest in
nutrition and would probably pursue a career as a nutritionist.
How did you know that the makeup industry was where you
wanted to be?
I knew I wanted to be in the TV and film industry, because I was
drawn to the creativity, the ability to help create different worlds
which can transport the audience. Storytelling was, and still is, an
enjoyable part of my job. The collaborative nature of the work is
also very appealing.
What was your first memorable work as an artist?
IMy first memorable work was working on a shoot in the theatre,
this was before I was working in films. We were filming Joseph
22

and the Amazing Technicolor Dreamcoat, the magic of the camera
work stuck with me for a very long time. I had never seen a
Steadicam at work before —the access that the camera had in
moving with the performers getting close-ups whilst moving. Also
seeing the amount of energy that it took from the operator was new
and exciting to watch.
What are the things about your work that you love?
I love working in makeup because of the way it can transform
people, the different mediums in which it can be used, whether you
are doing a wedding makeup or a huge transformation or a
beautiful editorial look, makeup and the skill and experience of using
it is the main factor involved. It can also empower, giving confidence.
I also love the storytelling aspect of makeup in filmmaking.
Collaborating with actor and director also enhances my love for
being a makeup artist
What are the things about your work that makes it the most
interesting to you?
There are so many interesting things about my job. I love the way I
am constantly learning new things; makeup incorporates history, art,
literature, depending on the project. I always learn something new on
each project.
What are the challenges you face as a makeup artist?
There are many challenges to being a freelance makeup artist;
being unemployed after each project, working with different teams,
learning to look after your money.
Was there ever a time when you thought you’d give up?
I have never thought of giving up makeup, it’s the career I wanted
since I was an 11-year-old girl. Being a makeup artist is a most
fulfilling career, in which I am constantly learning new things, be it art,
architecture, history, all of this can be learnt during prep for a project.
I am driven to keep on this path, as a makeup artist can touch
people’s lives in entertaining and educating. Collabo rating with
different actors and directors enhances the love of my job.
What are some of the most important qualities that a makeup
artist can have?
In order to have a career in makeup, one should learn to be
adaptable, develop strong people skills, learn to read a room, and
remember it’s never about you, be a team player, be open to
learning new skills in line with your work.
What makes you a good makeup artist?
I am a good makeup artist because I have learnt my craft. I love
being creative. I like meeting new people. I love learning new things
from different cultures.

How do you continue to grow as an artist?
By keeping up to date with technology. I like being able to
continue learning new skills. As an artist, the learning does not
ever stop.
Would you say that you have a signature style?
My signature style is clean and fresh. I like to put skincare at the
front and centre of my work. By investing in good skincare, it
means I can then work with a well-prepared palette to create
beautiful clean makeup looks.
What has changed most about the industry in the time that
you’ve been working in makeup?
The industry has evolved, with the advent of new cameras come
the responsibility of perfecting colour match on skin tones,
precision lines, blending products into the skin. If you are using
lace made facial hair, the lace has to be made on HD lace and
hand lay around the edges to blend. The HD cameras are very
unforgiving. The new makeup products which are created to
work with HD are also a game changer. One of the most positive
changes is the availability of makeup for Black people in a wide
range of colors and price range. Social media has also greatly
impacted the industry in a positive way, in terms of being able to
reach a wider audience. It can also be used in keeping up with
the latest developments in the industry, as well as being able to
connect with fellow artists and appreciating their work. Social
media also makes learning and celebrating each other easily
accessible. It’s a great tool used correctly.
Do you have a project that you’ve done that you are
especially proud of?
I am very proud of Jingle Jangle: A Christmas Journey. It has
made a cultural impact. I am proud of the impact it has made
on the industry and life as a whole, I have received so many
uplifting messages from both my peers and the public. My
particular joy is seeing children getting inspired by the work.
What project was the most challening?
The most challenging project of my career has been shooting
the movie The Last King of Scotland starring Forrest Whitaker, who
won the Academy award for his performance. It was the first time
I was a department head on a project of that size. We were
shooting in Uganda, recreating a very well-known character.
There is no filmmaking infrastructure in Uganda. My team was
inexperienced in filmmaking; we had prosthetics, wigs. Having to
make Forrest Whitaker look like Idi Amin, and keeping the
makeup on in the heat, was a great challenge. MAC Pro Studio
Finish was a life saver. The result was transformative.
What would people say is the best thing about working with
you?
I think my work colleagues feel safe, supportive, and valued
working with me.
What project did you have the most fun working on?
I always try to bring an element of fun into my work. The days are
super long so we have to make sure we can get through the
day.

Whose work do you admire?
I admire the works of Kehinde Wyle, for his take on some of the
classics from the Old Masters with black protagonists, very
empowering. Zadie Smith, as a fellow Londoner, for her depiction
of our city and people always gives me a sense of belonging,
and for portraying her truth. Jean-Michel Basquiat for being a
true genius. I find his work very inspiring. Watching Barry Jenkins’
storytelling, his colour palette in photographing black skin makes
me a very happy makeup artist.
What type of work do you find most satisfying?
The most satisfying work is where I am allowed to be creative.
Being creative for me is the hope that it will inspire people.
Do you ever get stuck creatively?
I don’t tend to get stuck creatively as I like to feed my creativity
between projects. I love to people watch, attend art galleries,
museums, and I love travel so I am always finding inspiration. I
think, as creatives, it is our duty to continually find ways of
keeping creativity alive.
Do you prefer one type of work to another?
I love my job and find it satisfying on many levels. I love starting
on a project with a blank slate, designing the looks, which can
be doing research if it’s a period piece, the research can lead
down many unexplored avenues which I find appealing. Once
we are up and running, the day-to-day running of the
department is satisfying. The planning for big days with lots of
background players, day players and cast means collaborating
with my team and other departments that we work closely with
such as the costume department. Physically doing makeup and
hair is always the cherry on top once all of the research,
planning and briefings are all completed.
What inspires you?
I am inspired by nature. I am inspired by art. I find inspiration in
people. Inspiration is all around, we just have to stay present
and be aware.
Words Michael DeVellis
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FRANCESCA TOLOT

Where were you born?
Just outside of Venice, Italy
Where do you live now?
Los Angeles
What's your sign?
Aquarius

When you were young, what did you want to be when you
grew up?
A Fine Artist
How did you get your start in makeup?
I signed up for a makeup class with Diego Dalla Palma. At that
time, he was the leading makeup artist in Milan and in high
demand. When he had double requests, he would recommend
me for the jobs he could not do.
If you hadn't gotten into makeup what do you think you'd be
doing right now?
If I hadn't gotten into makeup, I would probably be somewhere
in the art business. I've always been intrigued by art restoration—
working to preserve masterpieces. And this intrigue has never
gone away.
How did you know that the makeup industry was where you
wanted to be?
By my second booking, which fortunately for me was a shoot for
Italian Vogue, I realized that this career was a possibility and it
really ignited my interest.
What was your first memorable work as an artist?
A very creative beauty story for Italian Vogue with famous
photographer Fabrizio Ferri.
What are the things about your work that makes it the most
interesting to you?
Being able to play with colors. I love the process of
transformation, the rewards of collaborating with iconic women
and iconic photographers and directors. Last but certainly not
least, I love the adventure of traveling for my work. Recently, I
travelled to Pakistan and Cambodia with Cher to save Kavan,
the loneliest elephant in the world. We shot an awareness
raising documentary. It was thrilling from start to finish.
What are the challenges you face as a makeup artist?
What is most challenging about being a freelance artist is that
you never know when and where your next booking will be. And
this makes it impossible to commit 100% to anything -- from
vacations, fun art classes, family events etc. Because we all
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know that if a great booking comes along, you aren't going to
refuse it. So, this can impact your personal life, and that's why it is
important to have great support from your family.
What should someone who is looking to develop a career in
makeup know before getting into the business?
Always do your best. Don't ever feel like you have "arrived". There
are always ways to grow and improve. Know that you cannot
depend on clients to be loyal all of the time. Try not to take it
personally when they work with someone else—this is hard to do.
Try to build a variety of clients. Believe in yourself and try to be
yourself creatively, instead of following trends.
Have confidence but know your place. Build good relationships
without being aggressive. Be aware that there is a fine line
between being confident and being OVER confident. Make sure
your work speaks for itself. And don’t gossip.
What are some of the most important qualities that a
makeup artist can have?
Professionalism is key. Keep researching in order to be prepared
and inspired. Being a team player, being open to last minute
changes and requests and thinking out-of-the-box.
How do you continue to grow as an artist?
In order to grow as an artist, it is important to stay inspired, to not
lose the urgency to improve and experiment. It is also very
important to maintain good relations with the team you are
working with and being respectful of other people.
What has changed most about the industry in the time that
you've been working in makeup?
What changed the most was the "generational" shift to digital
photography. It's a completely different way of shooting. There's a
stronger reliance on postproduction now, as opposed to earlier
when a good photographer was also a master of lighting.
Another big change is how makeup has improved in
formulations and color selection.
How has social media affected your career or work?
It has not affected my approach to makeup or my career.
However, it has greatly affected others. Due to social media, there
is an overwhelming tendency to adhere to makeup trends
whether they are appropriate or not.
Do you have a signature style?
I don't like to limit myself to a single style. I love doing everything
from extremely natural to very creative or from very soft and
blended to very graphic. I believe that versatility is very important
to a makeup artist.

What type of work do you find most satisfying?
I find most satisfying any work that gives me creative freedom.
What project did you have the most fun working on?
The feature film Dreamgirls because of working with Beyoncé on
such a great project and because the director Bill Condon gave
us creative freedom.
What project was the most challenging?
The one where the airline lost my makeup kit so I spent the
whole night trying to figure out how I was going to do my job
and praying that it would show up.
Do you ever get stuck creatively?
Rather than getting stuck creatively, I would say that my artistic
enthusiasm diminishes when there are too many guidelines and
parameters.
You work across many mediums - editorial, video, film, red
carpet - do you prefer one type of work to another?
Editorial is my favorite because it is usually a more intimate
collaboration with the photographer. And I have never lost the
thrill of seeing my work in print.
What would your clients say is the best thing about working
with you?
My versatility and being able to come up with creative solutions
on the spot.
What inspires you?
I feel inspired by life. What I mean by this is that there are no
boundaries to where I find inspiration -- nature, art, movies, great
conversations with other artists. One of my favorite pictures
in my book, One Woman 100 Faces, was inspired by a dream It is
an image with eye lashes made of black strips that curl behind
her head. It was really powerful. It was truly mind-bending
because I don't think I would have thought it in a conscious
state of mind.
Whose work do you admire?
Serge Lutens
Do you have a project that you've done that you are
especially proud of?
I am extremely proud of all of the projects I have done with
Beyoncé. And I am proud of my book, One Woman 100 Faces.
That book One Woman 100 Faces has become a must-have
for pro makeup artists around the world. How did you come
up with this concept?
The name came to me first. At the time, I was doing a lot of
shoots with my husband Alberto and our favorite model Mitzi
Martin. When the name came to me, I realized that we had a lot
of different and beautiful images of Mitzi and we loved working
together. So, we started shooting more together and continued
for many years. In the end, we had over 100 images, but the
book showcases 100 complete transformations.

What's next for Francesca Tolot?
I will let life surprise me. In the meantime, because the pandemic
and lockdown stopped all makeup work, I found a new creative
outlet which is ceramics.
Words Michael DeVellis
Photos courtesy of Cloutier Remix
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INSPIRED

BY DICK PAGE

How did you get your start in makeup?
As a teenager in England me and my friends got into doing
each other’s makeup and hair, and making outfits from stuff we
bought at jumble sales to wear to see bands or go to clubs. I
started looking at magazines like i-D and The Face and realized
it could be a fun thing to try and do for REAL (Ha!). Maybe it’s
because of this that I prefer the homemade, DIY feeling of shoots
that feel spontaneous and improvised. Every mood board and
pre-meeting is a little death to the creativity, I think.
If you weren’t in makeup, what do you think you’d be doing?
I have no idea what I’d be doing. I hope something creative and
fun. I did all kinds of regular jobs before doing this for a living,
and none were fun exactly, but I met some cool people.
You’ve had a long, high-profile and diverse career in makeup.
What do you think gives you and your work that longevity?
I think it’s because, while I have certain things that I’m known for,
I’m pretty adaptable and not too precious about it. I have range
and I can turn my hand to most things. I like collaborating with
different people and trying new stuff, and it doesn’t hurt that I
can work fast and get the job done!
As one of the most innovative artists in makeup, how do you
find new and unique ways to express yourself in your work?
Thank you! Every job is different, even if some of the elements or
other people involved are the same. Each job has its own
specific structure and requirements, you need to understand the
focal points, the feeling or mood of the work you’re engaged in,
you have to talk to the people you’re working with, and be willing
to try different things out to get the best result.
Your use of color in beauty is so incredibly impactful. Are
there ever mistakes when using boldness in artistry?
We all make mistakes, and as long as you don’t totally fuck
things up, they are usually salvageable. I’m obsessive, as many
of us are, about color, and I’m keenly aware of how it works in
various lights, with the palette and silhouette of the clothes, the
hair, and most critically, the model. I think the key is to try and
understand the balance of the work. Sometimes the makeup is
a prominent part of the picture or show, sometimes it may seem
invisible or irrelevant, but doing the right kind of nothing can
mean as much as making a big statement with a look. I’ve often
said that I’d rather be a small, integral part of an amazing job,
than front and center of a disaster.
How do you define beauty today?
I don’t. I can’t and never could. A million things and people and
places are beautiful to me, and I suppose at least as many are
ugly or aggravating! In terms of my expression of beauty, playing
with color in the abstract and applying color to the face are my
definitive engagement with the idea of beauty. That’s the closest
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I get to a meditative state, the moment of applying makeup and
seeing the way the face responds, and how the light, color and
texture enhances the features.
Your social media truly gives followers a wonderful look at
your personality, humor and your personal life as well as your
amazing work. Why do you feel it’s important to show both
your personal and professional sides?
I didn’t do it on purpose! My husband nagged me into starting
on Instagram, he created a monster! I wasn’t on Twitter or
Facebook or anything beforehand so I just began by putting up
pictures of things that interest me, and I think I got better at it,
and it’s cool that other people like it too.
How do you decide what gets included, and curate that mix
so beautifully. Is there a plan or is it all organic?
I just do what takes my fancy. It never really occurred to me to
“manage my account” or curate it. There’s a certain amount of
professional courtesy involved in posting work, of course.
Personal stuff is a judgement call -- Is it funny? Beautiful?
Interesting? Informative? Maybe just mildly diverting is enough.
You are such an inspiration to our industry. I always wonder
with so much inspiration that you give, what inspires you?
All sorts of things, including all the usual things, art, films, travel,
photography, theatre. I can't wait to see the Alice Neel show at
The Met. I have a fascination with Giorgio Morandi, and I’ve just
found out about artist Liorah Tchiprout from an Instagram post by
Kay Montano. The thing that rarely inspires me, strangely enough,
is specific examples of other people’s makeup. Probably
because I’ve been at this long enough to have absorbed a ton
of beauty visuals into my bloodstream/memory/DNA so there’s a
lot in here! [Taps head and winks.]
I love seeing your meal posts come through my feed. What
makes a dish one that you want to photograph and share?
Did I enjoy cooking and eating it? How did it smell? Was it a joy
to behold or ghastly looking but delicious? Food is endlessly
fascinating and as we must eat we might as well celebrate it.
Your dogs, Raggio and Ralph, have also earned quite a place
in your followers hearts. Any plan for their own Instagram?
Absolutely not! Those little bastards take up quite enough time as
it is! I love them really.
What are you most excited about right now?
Some kind of return to a bigger world. I dare not use the word
normal, because normal is not to be aspired to any longer, but I
want to share air and music and laughter with people. I want to
see all of peoples faces again, to wander aimlessly through
different cities, chat in supermarket lines and hug my friends.
Words Michael DeVellis
Photos Dick Page @dickpageface
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BY ALBERT SANCHEZ + PEDRO ZALBA

What is your creative process like as a team?
Pedro works as art director. He comes up with a concept,
direction and mood for the photos. I work more on the actual
photography by working out the lighting and more technical
aspects. In the end, it is a total collaboration as we both give
input to each other during the planning process, during the
shoot itself and also doing any postproduction work.
Makeup and hair are pretty strong elements in so much of
your work. What is the process of working with other creatives
like for you?
We seek out real talent to collaborate with. It’s a joy to work with
those that give us inspiration. We like to give the artists a chance
to show their best work so after giving them direction on what we
want in the end, we like to give them freedom to show their
strengths and allow their creativity to flourish as well. When you
show an artist respect and appreciation, they will want to give
you their best work.
You have been working together for 25 years. What makes
you such great collaborators?
What makes our collaboration work is we have the same
aesthetic but combine our complementary strengths.
Your work has a strong sense of reality but also is highly
perfected -- how do you achieve that balance?
That is an important observation because it’s fully intentional to
be very polished but at the same time real. We want them to be
photographs, not paintings, and to also bear a real
resemblance to the subject, not just a pure fantasy. We love
perfecting and making the photos aspirational, but not to the
point of complete distortion. It’s a delicate balance that we try
and adhere to.
There is a brilliant balance of hair, makeup, wardrobe and
photographic composition in your images. Is there a formula
for this balance or is it dictated by the situation?
There isn’t a formula other than we are super aware of all these
elements and do our best to harmonize everything either before
we shoot in the planning stage or while we are shooting as you
have to open to the moment. We try to create a certain mood
and feel in the original concept and then choreograph all the
elements together to achieve the desired effect. Then in
post-production, it is all refined and composition is the added
element that is also carefully considered. Composition is as
essential as all the other visual elements.
Do you approach working with a celebrity differently than
working on a model?
Celebrities usually aren’t just canvases you can play with. We
tend to have a respect for them, for their work and talent. Models
can be much more malleable and open to experimentation.
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What is the key to capturing the personality of a celebrity for
your work?
Having a conversation with them and making them feel
comfortable. Doing homework if necessary and being familiar
with their work. Finding commonalities to make them feel you get
who they are and want to bring out the best in them.
You have been working with some clients for many years.
What is it about working with you that keeps them returning?
Having an understanding of them and their aesthetic. This
happens when we share that aesthetic and know how to
achieve it together. When you try your best to consistently give
them great work they usually will come back for more. You
should make every job as important as all the prior ones.
With the sheer amount of work you have done over the years,
how do you stay fresh and keep each shoot unique?
Keeping aware of what is happening in the world of fashion,
beauty and culture in general. We like to try new things and
experiment, but also remain true to what we do best, which in
the end is a sense of glamour but still human. Pedro is especially
adept at being aware of interesting currents in the culture.
Is there a shoot that you found especially satisfying
artistically?
Violet Chachki for V Magazine.
Your social media is curated in a way that celebrates the
range of your work beautifully. How do you choose what to
include and how to curate your social?
Pedro is the social media curator and he likes to keep a good
balance of what we put out. Diversity in subjects is very
important. Pedro is great at being conscious of a visual rhythm
and making certain we cover the bases of diversity of subject
matter, as we like to shine a light on all aspects of beauty be it
ethnicity, body type, age or gender variance, to name a few.
How much of your work is done in post-production?
Post-production is very important for most shoots. I especially
enjoy that part of it. I see it as an opportunity to really refine what
we had envisioned or been surprised by from the shoot. Pedro
and I work together on this. He’s strong with color correction,
composition and overall mood, and my strength is the actual
beauty retouching.
For our photography geeks who are reading -- what is your
equipment of choice?
A Canon 5DS. For beauty, I use a Canon 100mm macro lens.
Words Michael DeVellis
Photos Albert Sanchez @sanchezzalba
Photos and Art Direction Pedro Zalba @sanchezzalba
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Hydra Smoothing Lipstick in Inspiration 20.00 Formula Z 4Ever Lips in Alcone Red 18.00 Stila Stay All
Day Shimmer Liquid Lipstick in Beso Shimmer 22.00 Chantecaille Lip Chic in Red Juniper 39.00
MAKE UP FOR EVER Rouge Artist in 402 23.00 Kryolan Lip Rouge Set 26.95 Dior Rouge Dior Refillable
Lipstick in Velvet 38.00 Face Atelier Lip Pencil in Tango 24.00

Eye Liners Page 56
Urban Decay Heavy Metal Glitter Eyeliner in Goldmine 21.00 Clinique Quickliner in Intense Chocolate
20.00 Marc Jacobs Highliner in Peridot 90 26.00 MAC Pro Longwear Fluidline Eye Liner and Brow Gel in
Blacktrack 19.00 Face Atelier Kohl Eye Pencil in Luna 24.00 MAC Liquidlast 24-Hour Waterproof Liner in
Point Black 22.00 Alcone Company Smudgeproof Luxe Gel Eyeliner in Onyx 12.00 MustaeV Tension Fit
Liquid Liner Brush Pen 18.00 Stilazzi Borderline Intense Gel Liner in Amethyst 11.00 Kryolan HD Skinliner
#50 11.50 ESUM Dual Eye Pencil Trio 54.40, Individually 20.00 Graftobian Cake Eye Liner Ultra HD
Compact in White 14.00 It Cosmetics Superhero No Tug Gel Eyeliner in Fantastic Espresso 22.00
Mehron 1927 Liquid Vinyl Makeup 17.95 Beauty Bakerie Lollipop Liners Liquid Eyeliner in Black 18.00
Dior Diorshow Pro Liner in Khaki 38.00
Eye Liners Page 57
Anna Sui Eye Liner in Mysterious Blue 25.00 Senna Velvet Eyeliner in Blue Note 18.00
Danessa Myricks Beauty Waterproof Cushion Color in Cotton Candy 15.00 Fenty Flypencil
Longwear Pencil Eyeliner in Bad Bride 22.00 Lancome Le Stylo Waterproof Long Lasting Eyeliner
Pencil 27.00 Laura Mercier Tightline Cake Eye Liner in Black Ebony 25.00 Chantecaille Les Perles
Metallic Eye Liner in Vert 42.00 Illamasqua Precision Gel Liner in Deviate 28.00 Senna Smooth Line
in Plum 24.00 Stila Stay All Day Liquid Eye Liner 22.00 Kryolan Cake Eyeliner Set 5 Colors 28.95
Kevyn Aucoin The Precision Liquid Liner 34.00 Milani Stay Put Eye Liner in Duchess 8.99
Bobbi Brown Long-Wear Gel Eyeliner in Black Ink 28.00 Suva Beauty Hydraliner in Freezie 14.00
ColourPop BFF Liquid Liner 8.00
Texture Page 58
Danessa Myricks Beauty Dew Wet Hydrating and Highlighting Balm 22.00 Charlotte Tilbury
Hollywood Contour Wand in Goldgasm 38.00 Viseart Etendu Eyeshadow Palette in Soleil La Plage
44.00 Iconic London Illuminator Liquid Highlight in Original 40.00 Huda Beauty Power Bullet
Metallic Lipstick in After Party 21.00 Black Opal The BLK Bombshell Palette 9.95 Patrick Ta Major
Glow Lip Shine in She’s Expensive 22.00 MustaeV Moonlight Powder in White 15.00 Lancome Blur
& Go Stick 39.00 Jao Goe Oil 50.00 Stila Glitter & Glow Liquid Eyeshadow 24.00 Melt Cosmetics
Cream Blush in Polished 22.00 Anastasia Iced Out Highlighter 34.00 MAKE UP FOR EVER Starlit
Glitter in Turquoise 20.00 Melanie Mills Hollywood Gleam Radiant Dust Shimmering Loose
Powder in Rose Gold 48.00 Kaja Moon Crystal Sparkling Eye Pigment in Rose Quartz 16.00

Texture Page 59
Kosas Bronzer in Golden Bronze. 34.00 WM Creations Scar Material 34.00 Kett Hydro Metal Set 96.00
Danessa Myricks Beauty Colorfix Foils in Venus 18.00 Nars The Multiple in Orgasm 39.00
Pat McGrath Labs Mothership V Eyeshadow Palette in Bronze Seduction 125.00 Tom Ford Cream Color
in Sphinx 46.00 Temptu Perfect Canvas Airpod Highlighter in Champagne 35.00 Fenty Body Sauce
Luminizing Tint in Agave Spice 48.00 Nurturing Force Blot Out Offensive 25.00 Melanie Mills Hollywood
Gleam Face & Body Radiance 45.00 Kryolan Pure Pigments Metallic Pure Copper 19.95 Graftobian
Luster Cream and Luster Box Complete Collection 260.00 MËNAJI Liquid Powder Shine Eliminator 36.00
Mehron Metallic Powder in Silver 10.95 Kevyn Aucoin Glass Glow Face & Body Gloss 36.00

Masks Page 60
Ilia Lip Wrap Hydrating Mask 26.00 Paula's Choice Super Hydrate Overnight Mask 34.00 Chantecaille
Detox Clay Mask with Rosemary and Honey 85.00 Knesko Diamond Radiance Collagen Eye Mask
16.00 Antipodes Aura Manuka Honey Treatment Mask 58.00 at sourceorganics.com
Beekman 1802 Milk Mud Warming Clay Mask 50.00 TATCHA Luminous Deep Hydration Lifting Mask
25.00 Twinmedix Pro: Essentials Oxygen Facial Mask 50.00 Senna Hydrating Mask Aloe + Azulene
30.00 Dr. Jart Sheet Masks 9.00 Eve Lom Moisture Mask 90.00 Charlotte Tilbury Instant Magic Facial
Dry Sheet Mask 22.00 UltraLuxe Anti-Aging Ultra Vitamin C Mask 50.50 Sisley Paris Black Rose Cream
Mask 172.00 KNC Beauty Collagen Infused Lip Mask 25.00 Malin + Goetz Detox Face Mask 46.00

Masks Page 61
Eve Lom Rescue Mask 50.00 Sara Happ Sweet Clay Lip Mask 34.00 Herbivore Blue Tansy Resurfacing
Clarity Mask 48.00 TonyMoly I’m Real Rice Mask Sheet 3.75 Indie Lee I-Waken Resurfacing Mask 48.00
Fresh Rose Face Mask 62.00 Skyn Iceland Hydro Cool Firming Eye Gels 30.00 TATCHA Violet-C
Radiance Mask 68.00 The Ordinary Salicylic Acid 2% Masque 12.00 Laneige Water Sleeping Mask
25.00 MËNAJI Deep Cleansing Masque 24.00 Beekman 1802 Milk Foam Calming Bubble Mask 40.00
Neutrogena Hydro Boost Hydrating 100% Hydrogel Mask 4.50 Seed Phytonutrients Invigorating Facial
Mask 34.00 Le Mieux Moisture Infusion Mask 25.00 Youth to the People Superberry Hydrate + Glow
Dream Mask 48.00

New Tools Page 62
Knesko Heart Gua Sha Rose Quartz 65.00 Lancer Skincare Pro Polish Microdermabrasion Device
99.00 ESUM Pro V Series Brush Set 189.00 Foreo UFO 2 179.00 MYKITCO My Body Buddy 130.00
B3 Balm Rose Quartz Facial Roller (pictured) and Gua Sha Set 54.00 Dermaflash Dermapore
Ultrasonic Pore Extractor 99.00 Jillian Dempsey Gold Bar 195.00 MAKE UP FOR EVER Artisan
Foundation Brush #116 36.00 Georgia Louise C+ Pure Ampoules Plus Ionic Wand 280.00
Angela Caglia Gold Cryo Facial Set 125.00 Jenny Patinkin Rose on Rose Body Roller 125.00
MOB Beauty Palette 6+ 12.00 Skinowl The Glow Stick 88.00 Lamik Eyebrow Stencils 20.00
Omnia Gold Glam Brushes 9 piece set $129.00

New Tools Page 63
Oneskin OS-01Topical Supplement 120.00 Dr Dennis Gross Pro Facial Steamer 149.00
Bdellium Tools SFX Pro Performance Tweezer 35.00 Ranavat Kansa Wand 70.00 Tweezerman
Rose Gold Point Tweezer 24.00 Refa Motion Carat Face Tool 330.00 B3 Balm Facial Cleansing &
Exfoliating Brush 99.00 Bdellium Tools Double Dome Blender 19.00 Pat McGrath Labs Skin Fetish:
Sublime Perfection Highlighting Brush 48.00 B3 Balm Beauty Wand 125.00 ANISA Beauty
Skin Care Brushes 15.00- 32.00 Hourglass Lash Curler 30.00 LuxSkin Face Sculpting Roller 50.00
Dior No. 18 Backstage Face Brush 49.50 Osmosis Beauty Cool Skin Tool 59.00 Patrick Ta Major
Glow Setting Fan 24.00

CONCEPT

MICHELLE WEBB + MAX BARNETT + CRYSTALIZED

Makeup Michelle Webb
Photo Max Barnett
Model James Ross
Model Luke Slyka
Model Alùn Davies

Visit www.onmakeupmagazine.com for behind the scenes photos
from the shoot and an interview with Michelle Webb and Max Barnett
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SEEN

THE ARTIST SUMMIT

In October, 2019, just a few months before the world shut
down due to the global pandemic, more than 150 of our
industry’s most focused, committed and connected pros
came together in Provincetown, MA for what would be the
last large scale event that we, at The Powder Group, would
produce for more than 15 months.
Looking back today at these photos from our three day
gathering, it’s hard to imagine a time so free and so open.
Hugs abounded and we shared our love for our industry,
craft and community through inspirational presentation,
engaging conversations over meals and cocktails, and
sitting watching the most incredible sunsets in the world.
We were inspired by 16 of our industry’s most inspirational
voices as we talked art, commerce, wellness and inspiration.
We got uncomfortable, so we could move forward, with
William Edge. We achieved artistry with John Stapleton. We
talked about living and working a 25 year, iconic makeup
career with Louie Zakarian.
We spoke about creating a brand without losing your own
self with Terri Tomlinson, Julia Dalton Brush and Angelique
Velez. We focused on finding balance and strength with
Alyson Hoag, Joanne McDonough, Aga Rhodes and Kisha
Augustine.
We learned about searching for and finding yourself, and
sharing you with the world, with Raisa Flowers. We found
personal, energetic synchronicity with Sarah Rigano, and we
learned how to give big and generously of your heart and
energy with Joe Dulude II, Sylvia Colon and Zach Garfinkel.
We focused on the power of community with Chris McCarthy.
We took a dive into being continued with James Vincent. We
accepted our own levels of imperfect in my closing session,
and we had an inspirational video hello from industry icon
Dany Sanz as she spoke to us about continuing to find our
path and journey and tribe -- no matter what.
Who would have thought that we would shortly thereafter be
looking to each other across those same video screens
everyday -- working, learning, listening, living -- online. We took
all of what we learned at The Artist Summit, and all of the
moments of forward thinking, and used them to stay focused
and connected while our industry took the biggest pause of
its history.
That year was made possible by the generous support of our
The Artist Summit 2019 sponsors including Skindinavia -- who
also sponsored our Welcome Event, as they have for the past
eight years; Temptu, ESUM, Cinema Secrets, Kett Cosmetics,
The Makeup Light, Nigel Beauty Emporium, Bdellium Tools
and MAC. Their support made it possible to gather in such a
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beautiful way with our welcome event at Provincetown Art
Association and Museum kicking off our time together in
grand artistic style.
Well, here we are many months later. As we begin to see the
light at the end of the tunnel that has been the pandemic,
and we begin to get back to work and back to gathering in
person, we will all take with us the lessons learned that week
in 2019, and use them to keep our momentum going -- or
starting it back up altogether. We will also look forward to
coming together again this year, in the place that held our
last gathering as we join our community for The Artist Summit
2021 from October 3-8, back in Provincetown.
This year’s program will be special in so many ways, not the
least of which will be the feeling of picking back up where
we left off as a community. Coming together has always felt
incredible for our The Powder Group family -- but this year it
will certainly take on new meaning and energy. Coming full
circle on a period of time that has been unprecedented in
our history, as an industry and a global society, gives us such
a sense of honor and pride to be able to invite our
community to, once again, gather on the shores of Cape
Cod -- at land’s end -- to restart in so many ways.
We will look forward to sharing the journeys of our presenters,
and connecting with each other in a way that no other
event allows us to connect. We will happily get lost in staring
out to sea, misty mornings, sun warmed afternoons and a sky
unlike any other sky in the world.
But most of all, we will bask in the energy of our community.
For many, it will be the first time they have gathered like this in
nearly two years. We look forward to welcoming you to
Provincetown then, and to getting back to the business of
inspiration and community.
The Artist Summit 2021 will begin with a welcome gathering
on Sunday, October 3, move on to our three day main
program from Monday, October 4 through Wednesday,
October 6, and wrap with two days of supplemental
workshop programming on Thursday, October 7 and Friday,
October 8. Covid safety protocol for the program will be
dictated by state regulations, CDC recommendations and, of
course, by common sense. This year’s program will, as always,
be hosted by Michael DeVellis and James Vincent, and is
sponsored by the incredible pro-loving brands MUSE Beauty
Pro, Skindinavia, Senna Cosmetics, Beekman 1802, OMNIA,
Cinema Secrets and Alcone. Further details of the 2021
program will be announced and registration open in May
and will be found at www.theartistsummit.com
Words Michael DeVellis
Photos Katie Ambrose

ON SET

MARC PILCHER + BRIDGERTON

What was your design process like on Bridgerton?
I always begin a project by reading the script a few times
over, trying to get to know the characters and how I can
convey their personalities through their hair and makeup.
Once I’ve read the script, then alongside my research of
books and paintings of the time and my knowledge of
history, I start to formulate my ideas of how I can reflect their
personalities through the hair and makeup. I then put these
ideas to the actors in their initial fittings. I was lucky with
Bridgerton that all the actors loved my ideas. So, once we
received approval from the producers, we were good to go.
Where did you draw inspiration from in terms of makeup
and hair?
Most of my inspiration comes from the usual books and
paintings of the period, but I also have a good knowledge of
history, and also spent my formative years watching old
black and white movies and musicals of the golden era of
Hollywood. People say that I have the memory of an
Elephant; it’s all kept in those little grey cells in my brain
ready for a new production. For example, Daphne’s look was
based on Audrey Hepburn from the film War and Peace. On
her first meeting with me, her eyebrows, with her hair taken
up tightly reminded me of Audrey Hepburn in this film. I then
adapted it to what I felt was right for Daphne. War and
Peace was made in the 1950s but again the story was set in
the Regency period so her makeup had to have that no
makeup look, but still leaving her soft, dewy and stunning.
You come from a theater background and this show has
a very theatrical feel to it. Did your history working in
stage help or hinder your process with this project?
I began my career in 1988, after graduating from The London
College of Fashion. I landed a job on Chess, the musical, in
London’s West End, by pure chance, and continued working
in theatre for the next 15 years until I was asked to do some
TV. I always tell trainees to know their history, it is vital to have
this knowledge to be a period hairdresser. When designing
Bridgerton, this knowledge helped in designing the more
Avant Garde looks, especially the Cowpers and Queen
Charlotte.
The show has a pretty clear line of delineation between
characters from different societal classes. How do you
reflect those differences in makeup design in particular?
To be honest, we didn’t really have any poor people in
Bridgerton, even our maids were over the top. When I saw the
first maid fittings, the costume was so pretty, made of silk
candy stripes and beautifully pleated aprons and caps, I
thought there’s no way I’m going to give her a simple bun.
What is the biggest challenge when you are designing
both makeup and hair?
I have been asked what challenges there were in every
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interview I’ve done, and my reply is none. I chose my team
from colleagues that I have worked with many times before.
They are all very experienced in the aspect of the job I give
them, it’s what they do.
The casting for Bridgerton was beautifully diverse,
especially for a period piece like this. Did you approach
the design in any different way because of this?
I was so happy with the diverse casting of Bridgerton. The
fact that there are very few images of wealthy people of
African descent from this period meant a massive scope to
create something new for them; a designers dream. So, with
characters like Queen Charlotte, I kept to the same
silhouettes of the period but adding locks, braids and
textured hair to celebrate her ethnicity.
The show has a big cast and a lot of background actors,
how’d you manage that? How large was your team?
Our cast I think was over 120, which is huge. This meant I was
constantly fitting and designing as I went along. I had eight
full-time members on contract on the truck but there were
also a regular four extra to stand by on set. With all the Balls
and parties we filmed, it meant huge crowd days. I had a
core team of seven people, on top of this, we had many
dailies ranging from 20-60 people on our massive days.
Anything special you can share about the makeup for the
male characters?
For hair, our men were all blow-dried then tonged and styled
into shape. In terms of makeup, it was fashion for men to
wear makeup in Regency London. I like to use Laura Mercier
Tinted Moisturizer. It’s nice and light and gives a beautiful
finish. Men wore rouge in this time as well, so I used Stila
blush sticks to achieve this.
There were quite a lot of intimate scenes, any special
needs there from a makeup standpoint?
The intimate scenes are always tricky to film, as we like to
give the actors as much space as we can. And, as they are
naked, there are always things to cover: tattoos, blemishes,
tan lines, etc.
Any must-have products on set you can share?
The essential items I always have in my kit are L’Oreal Techni
Pli, L’Oreal Elnett and a tube of Vitapointe conditioning
cream, I have used them all my career and they never let
me down. My other go-to products are all HASK hair
products. Their full-range are so good and being paraben
and sulfate-free, they are kind to the planet too. My musthaves makeup-wise are palettes: Kryolan Grease Palettes, my
Maquillage Palette and my Skin Illustrator Palettes. These will
get you through any sudden change or crisis.
Words Shannon Levy
Photos Courtesy Netflix

ON SET

TRICIA SAWYER + VASILIOS TANIS + WANDAVISION

WandaVision is a blend of old school sitcom and a
universe that is very Marvel. Seems like a big challenge.
Tricia Sawyer: This job was a challenge and a dream. Some
days we had sitcoms, some days we had the MCU, and
some days we had both. At times, it felt more like we were
filming a six-hour Marvel movie. Each actor had a period
look and MCU look; some actors had several of each.
Wanda (Elizabeth Olsen) had six period looks plus
Halloween -- the traditional comic book Wanda -- four MCU
matches and her finale look. Agnes (Kathryn Hahn) had five
period looks, Halloween and her Agatha Harkness look. We
had a red synthezoid Vision, white Vision and blue Vision, as
well as human Vision in every decade.
The first episode was also shot before a live audience using
period lights and in black and white. To say this job was a
challenge is an understatement. The sitcoms were very fun to
shoot. The MCU was a little more nerve-racking for me
because I was matching to the movies -- some of which I
hadn’t worked on. We know how fanatical the Marvel fans
are, so we felt the pressure to get it right.
Vasilios Tanis To say you had to bring your A-game to work
every day would be putting it lightly. As makeup artists, this
project was a dream. To be able to reference different time
periods and the shows that represented that specific era,
while staying true to the technical aspects of those times
was fun. Being a Marvel fan since childhood, I had an
enormous sense of gratitude and joy bringing my fandom
knowledge to work. It was helpful that both of us have
worked on past Marvel productions, but this was the first one
Tricia and I did together, which made it even more special.
The biggest challenge was resuming our filming during
Covid. We all had to adjust to the new protocols and
readjust our own approach and processes.
Were there adjustments in design or application that
were needed for the changes of filming in color and
black and white?
TS: The first two episodes were shot in black and white with
the end of the second turning into color. Our DP Jess Hall
was fantastic. He used period lighting, so we had to make
adjustments to skin tones and colors used on the actors. I
changed the undertone of Lizzie’s foundation and makeup
to pink and used an aqua blue eyeshadow, winged eyeliner
with full strip false lashes, almond shaped nails painted in
orange reds, and apricot blush. This looked like a “period
sitcom natural makeup” on her.
Knowing the end of the second episode switches to color, I
chose colors that would photograph well in both mediums
such as neutral beiges and browns on her eyes and Lorac
Technicolor blush, one of my all-time favorites. We went with
slightly shorter nails in a deeper red for the 1960s. Vision’s
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makeup also had to change for black and white. In black
and white, his signature red would not have photographed
how our eye would perceive it. Bart Mixon who did the
original Vision makeup did many tests to get the blue just
right, and a member of our Atlanta team did the application.
Are there changes to design as the characters begin to
question or understand deeper parts of what’s going on
in the story line?
TS: Each character goes through several changes. Agatha
and Wanda go through the most dramatic changes. Wanda
has her biggest transformation in the finale. Each change is
like a metamorphosis for the character. We learn a little more
with each new incarnation.
VT: Absolutely. Kathryn Hann’s Agatha has her big reveal in
episode 7, with a catchy theme song to boot, and in
episode 8 she’s in full Agatha mode. I wanted her to
emanate something sinister without going overboard.
Focusing various shades of greys on the inner bridge of her
nose and on the inner part of her eyes, I drew my inspiration
from Siouxsie Sioux. I wanted something theatrical and
creepy, but still beautiful.
Can you tell me about the Wanda look from the finale?
TS: I pulled a lot from the comics, but my main source of
inspiration was from Andy Park who is the Director of Visual
Development for Marvel Studios. His drawings are exquisite.
My job was to marry Lizzie’s idea of the Scarlet Witch with
Andy’s, our wonderful director Matt Shakman’s and mine. I
also knew we were establishing something very special.
For her eyes, I used Pat McGrath Labs Mothership VII in Divine
Rose. I completed the eye with MAC Power Surge on the
water line. I darkened Lizzie’s skin a shade with Kevyn Aucoin
Foundation Balm in 6 and 9 because I knew we would be
shooting her in a lot of warm and red light. For lips, YSL Rouge
Volupte Shine #91with Laura Mercier Red Chocolate lip liner.
To define her cheek bones, Kevyn Aucoin The Art of Sculpting
and Defining Volume 111.
You two have worked together on quite a lot of projects!
What’s the secret?
TS: Vasilios and I have worked together for more than 10
years and known each other even longer. We are family. We
have gotten to the point where we don’t even need to
speak, we can just look at each other.
VT: With all the personal and technical aspects of our
positions, and our relationship aside, there are countless
nuances to this industry that most people strive to achieve.
We’ve been fortunate in our careers because of our bond
and our high standard work ethics.
Words Shannon Levy
Photos Courtesy Marvel Studio

ON SET

JULIE LESHANE + SOUND OF METAL

What was your design process like on Sound of Metal?
The makeup design on this project was emotionally driven
and symbolic. For example, the cockroach tattoo crawling
into Ruben’s (Riz Ahmed) ear foreshadows his loss of hearing
which first appears as misfortune, but later represents
endurance and continuance. Ruben and Lou begin as two
troubled, hurt individuals that find salvation in each other.
This was expressed in their makeup design. The goal was for
the makeup to draw you into experiencing what the
characters were experiencing. As a recovering addict, Ruben
is covered in track marks and garage style tattoos. His tattoos
tell a story of self-loathing and each derogatory expression is
strategically placed.

complexion continually fades. The depth under his eyes
intensifies along with his grief, and rage, as the film
progresses. However, at the end of the film both Lou and
Rubens' complexions are brighter. The intensity of their
makeup looks are simplistic yet purposeful.

What was the process like for designing Lou’s tattoos?
Lou's left arm tells a story of pain, love and inner turmoil. A
history of self-harm is visible below the fresh scratches where
healed cutting scars lay. Lou has rubi, short for Ruben,
tattooed above these scratches which she continually picks
at throughout the film. Both actors are in love and
connected by their scars and pain. Lou’s wounds and
tattoos are purposely placed to help connect the audience
with her history and relationship with Ruben. For example, the
crossed guns tattoo on Ruben’s chest is purposely placed by
his heart to represent his ride or die relation with Lou.

How did you design the cochlear surgery and scar?
The makeup and hair design involved research into cochlear
implant surgery, prep, post-recovery and device placement,
as it was very important to achieve an accurate depiction of
the process. Ruben’s first bondo transfer scar was pink, freshly
stapled after surgery, the second was a healed version after
the lapse of time.

How did you partner with hair and wardrobe creating the
looks for the film?
The creative team extended beyond just the makeup
department but to the hair department, Gordon Tribble,
Megan Stark Evans (costume designer), Darius Marder
(director/writer), Amy Greene, Rita Salt (tattoo designer),
Sacha Ben Harroche, Chris Stinson, Olivia Cook, Riz Ahmed
and so on. I worked hand in hand with the hair department,
especially in regard to the cochlear scar development and
placement. Every decision made in each character's
makeup look was connected and influenced by all these
departments, and I could not have done it without them.
The first time we see Ruben and Lou we are at a rock
show and that sets the scene for who they are and who
they are to each other in a big way. What sort of research
did you do for creating their live performance looks?
The goal was to help connect the audience to the intensity
and emotions experienced by Ruben and Lou. During the
performance, Lou’s makeup was loud in comparison to
having a quieter simplistic look during the middle of the film
when Ruben and her lived on the road. Her performance
look was edgy and raw. Lou’s smudged lips, bleached brows
and pale complexion provided a feel for the heavy metal,
underground, hardcore punk scene. However, both of their
looks reflect a deeper internal struggle. During this scene, we
see a full display of Ruben’s tattoos. Ruben’s complexion
fades just as his hearing fades. When he arrives at rehab his
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When Lou is in Paris, she has a markedly different look.
How did her change in energy play into the story line?
In the beginning of the film, her makeup reflected internal
suffering. By the end, her complexion is softer and brighter,
symbolizing hope. As Lou’s scratches heal, so does she. Her
brows are back to their natural state. Her makeup reflects her
adaptation to a new beginning and sense of security.

Was there anything especially challenging about
designing this project?
One of the tattoos were missing during an on location shot
and had to be drawn on. I used a K.D. 151 Tattoo pen and
alcohol palette to free hand the design. The challenging
part was he had over 20 tattoos and a short period of time
for this application. Another challenging moment was with
the cochlear scars. We decided to use real surgery staples in
the cochlear prosaide bondo transfer scars because they
looked more authentic. We directly stapled them into the
transfer which made it a challenge when peeling the
transfer. In the end, it was worth the struggle and made the
scars look more authentic. The molds were made by Dyad Fx.
Any must have products on set for this project?
K.D. 151 Tattoo pens, Koh Gen Do Aqua Foundation, RCMA
translucent powder, Kryolan Perfect Matt for mattifying the
sheen off tattoos. Face Vital and Leaf Fusion Plasma are my
new favorite devices to treat the actors with spa-like
treatment after a long day.
What was the best part of working on Sound of Metal?
The people I met. I met so many great crew members that
became more like a film family and formed relationships that
I will cherish for the rest of my life. I cherish this project and
am grateful to have been a part of it. Working with our
director, crew, actors and the Deaf Community on this
production was a unique experience, it was both humbling
and an honor to be involved in the creative process of
bringing Rubens' story to life.
Words Michael DeVellis
Photos Amazon Studios, © Amazon Content Services

ON SET

DANIEL PARKER + THE QUEEN’S GAMBIT

What was the hair and makeup design process like for
The Queen’s Gambit?
I design as I read the script. It all starts with how I feel it
should look. Interestingly, Beth (Anya Taylor-Joy) is supposed
to have mousy brown hair but when I read the script, I
imagined her with red hair. Both [director] Scott Frank and
Anya also thought she had red hair. So, the design of that
character started there. The thing about designing is that
you’ve got to give your characters a backstory, as well. For
instance, in my mind, Mrs. Deardorff was in the second world
war, probably an army nurse, a major, so she was quite
military, quite proper and never really changed. She had the
same hair in the 1940s in the 1950s. The design process is
based on script, of course, and then how I imagine these
characters to be and what their backstory is.
Where did you draw inspiration for Beth Harmon’s
character in transforming her from orphan to glamorous
chess champion?
Again, it’s in my mind’s eye. We chopped the little Beth’s (Isla
Johnson) real hair off and gave her this fringe. That was
something I wanted to do to show where she was coming
from and where she ended up, in this institution, with this
rather severe look that all the little girls had. I had an idea of
what I wanted, then I did the research. I actually think the
look is rather charming. The transformation went in several
stages and stages within stages. Anya has long blond hair
that we couldn’t cut because she was growing it for her next
job. As she came out of the orphanage, I gave her a bit of a
different look with various wigs. Some of the actresses I took
inspiration from where Jean Seyberg and Natalie Wood. A lot
of my inspiration was taken from Hollywood for her overall
look. I wanted it to be very stylized. It was to have her looking
very much the period. And the older she gets, the more
sophisticated she becomes.
Do you have a favorite look from The Queen’s Gambit?
I’d say my favorite is the last shot when she sits down to play
an old Russian chess player in the park. She’s got the
costume, makeup and hair that says: I’ve made it and I’m
happy within my skin and myself. Gabriele Binder did great
costumes. That last costume -- meant to portray the white
queen -- mixed with the red hair and very lovely 1950/60s
makeup with the eyeliner and everything.
The Mariska Veres-inspired eyeliner during one of Beth's
benders really stood out, how was that look executed?
It’s always difficult to do bad makeup. It goes against the
grain; pale, washed out, bad eyeliner. The original Mariska
Veres makeup is very clever and quite good. Beth is meant to
copy the makeup in her drunken drug-induced haze. She
thinks she looks fantastic but she doesn’t. It took a few
attempts to find the right balance of not quite as bad as it
could be which is what Scott Frank wanted.
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What were some key products for creating Beth’s
signature look?
To be honest, there’s no real key products. When she was
younger, there’s a wonderful pencil that’s my go-to by MAC
called Coffee that I use on everybody. Then I went on to
other eyeliners such as Tom Ford liquid eyeliner, MAC
Blacktrack Fluidline and Bobbi Brown’s gel liner, depending
on what I wanted to portray, what the feeling was in the
scene and the flick, depth of line, and also how matte or
glossy the line was. I used tiny eyelashes by Shu Uemura that
I love. There’s no knot on the bottom and they’re absolutely
beautiful. Lipsticks were all kinds from MAC to Guerlain.
Again, different things and then I would mix the lipsticks, as
well. All of it helps tell a story. Anya has very beautiful but
sensitive skin that she looks after very well, so the foundation
we mostly used was Chantecaille. We also used a bit of By
Terry and Armani. I’m not big on products because I feel that
one could do an awful lot with very little; it’s more about how
you apply it. Sometimes you do need a specific product but
I’m still very happy to use Kryolan Greasepaints. For shading,
I use Kryolan because I can mix the colors I want exactly
and it stays well. For eyebrows, I use Suqqu Eyebrow brush
which is lovely.
What is the biggest challenge you face when designing
both makeup and hair?
I’ve designed the two for a really long time. I tend to be more
of a makeup artist. I’m not really a hairdresser; I design hair.
One can’t do everything so I make sure my designs are what
I want and I get the best possible person, whether it’s
makeup, hair or prosthetics. I have my people I’ve been
using for years and decades, and we all get on very well, so
it’s always a pleasure to wok together.
During those big chess tournaments, what was important
in staying in the period with all the background actors?
There was a lot of overhead shots and I was saying to my
crew, those partings on the men’s hair have to be absolutely
perfect! It makes a difference and puts you into the period.
With all of my projects, I pay enormous amount of attention
to all my extras. They absolutely have to look right because if
you get one extra out of sync, the whole façade collapses.
Anything else you’d like to add about this project?
It was a very enjoyable project to work on with Scott Frank,
our leader, and our producers were absolutely lovely. There
are four main design departments – DOP Steven Meizler, the
costumer Gabriele, the production designer Uli Hanisch
whom I’ve worked with before. When you’ve got the four
design departments working together as one, things work
really well. Like the way the red hair was set off against the
sets; everything just works. To work together like that is lovely.
Words Shannon Levy
Photos Phil Bray/Netflix

ON SET

MATIKI ANOFF + SERGIO LOPEZ-RIVERA + MA RAINEY’S BLACK BOTTOM

How did you approach the makeup for this film?
Matiki Anoff: Researching Ma Rainey was problematic. There
was so little information about her, and what was available
was far from flattering, such as she sweated profusely. They
called her “the ugliest woman in show business”. In terms of
research, [Costume Designer] Ann Roth was so instrumental
in steering into what George C. Wolfe’s vision was for this
production. And really the importance of securing the 1920s
authentically without over-glamorizing it.
Sergio Lopez-Rivera: I had to do the same except, in my
case, I was hired as Viola Davis’ personal. Lucky for me, I only
had one person to worry about, but that person was pretty
important. At the end of the day, it was the Ma Rainey by
August Wilson that I was going to have to design for. I took a
few things from the real Ma Rainey that I knew from my
research, but ultimately, I relied heavily on movies and books
from the 1920s. I’ve always loved that period so I’m very
familiar with it. However, I’ve never had to do research on
what was available for a woman of color in that period. I was
able to take the aesthetic from the 1920s and kind of
translate it into this home-made looking makeup for this
particular performer.
How did you stay authentic to the period in using what
was accessible to a woman of color in the 1920s?
MA: Black women in the 1920s improvised. They would use
corn starch with cocoa powder which made it very ashy
looking. It was very important for Dussie (Taylor Paige) not to
look perfect because she wouldn’t have had the perfect
complexion and products to use in those days.
SLR: What was designed for women of color were
brightening creams and chalky powders, to my knowledge.
For Viola as Ma, it’s an improvised makeup. She does this as
a matter of routine. We’re all creating a design that makes
sense on the screen and comes from what women for a
long time have had to do to create those products they
didn’t have access to. I was trying to replicate what would
have been available and what it would have looked like if
she did the makeup herself.
What about transforming the eyebrows to fit the period?
MA: The brow said everything. So often, women just shaved
off their brow completely, and made a line higher than their
brow bone that made them look a little bit surprised.
SLR: That’s exactly what I did with Viola. I made it look as if
she shaved her brows and made it look painted,
unapologetically. That’s the thing about this character, she is
unapologetic about everything. If she wants something, she’s
in a position to get it because she is financially more stable
than most black women at that time. If she couldn’t do it,
she’d purchase it. A contemporary eyebrow is always going
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to give it away. You can do beautiful work with wigs and
costumes and makeup. But if you don’t frame the face in the
way it was done in the period, you miss that look.
Tell me about Ma Rainey’s gold teeth.
SLR: Through the incredible research Ann Roth did, she
found out this woman had a lot of gold teeth. Vincent Van
Dyke, who does everything prosthetic for me in LA, made
those teeth. One of the hardest things to do is erase
someone’s iconic smile; Viola Davis is very well-known for her
smile. I would say the two things that helped erase Viola the
most is the gold teeth and erasing her eyebrows.
What are some of the challenges you faced with creating
sweat for the characters?
SLR: Fake sweat is nothing new for us. Ma was described as
sweating profusely especially through performances. That
was a great element for me to play with. Properly applied
sweat can elevate a moment; it speaks to discomfort,
struggle, stress, nervousness. Given the fact that I was doing
this sort of vaudeville-finger-painted-makeup on her, and the
fact that it was July and so hot, the sweat is one of the most
important elements in my makeup. It tells you so much with
so little. The challenge became keeping that continuity take
after take, scene after scene. And especially for Matiki, as she
had to do it with so many characters. We were all there every
take adjusting beads of sweat. We used different formulas,
some thinner, some thicker, so beads would stay or run.
Products you couldn’t have done this project without?
MA: It was the sweat for me. For the application of the sweat
and different degrees of sweat, I used Vitapointe, an old
hairdress crème that once applied to skin will bead up.
Some performers were sweating more than others at different
times, such as when Sylvester (Dusan Brown) takes the mic,
he’s nervous so he sweats more. The proprietors of the
establishment are always nervous that Ma is going to leave
so they’re sweating at times. The band sweating in their
argument’s downstairs, get very heated, so they’re sweating.
I couldn’t have done the film without Vitapointe.
SLR: The eye makeup was so important as the eyes in the
‘20s were such a focal point. It’s one thing to look at that
makeup and think it’s dripping or moving, and it’s another
thing for it to actually do that. I couldn’t afford to have that
black eye makeup actually drip, but I had to make it look like
it was. In that regard, the Make Up For Ever black creme I
used that in combination with Danessa Myricks creams. I
couldn’t have done this job without that and the sweat.
Words Shannon Levy
Photos David Lee/Netflix
For more of this interview, and to meet Hair Department
Head Mia Neal, visit www.onmakeupmagazine.com for
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